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Advertising

1. Berasbre mysnbie o eMpIciy c10Ba i nepeBenTe TeKCT.
7 goods globalization invention magazines soaps
effective way information countries annoying
Advertising is another ................. of the 20th century. Some people find it ................ and
useless, however, it certainly has its point. Advertising can be found everywhere nowadays: in newspapers,
e S A and brochures, on posters, on radio and TV, in Internet, simply everywhere. The main
purpose of advertising is to sell the ................. RromitheotherisId et s a e e ]y s ——— to

let the people know about certain products. So it became obvious that businesses will profit from
advertising, which is why we have so much of it. It’s an interrelated process: the more companies, the more
advertisements. Advertising is not only the means of .................... , but also of communication. It’s the
so-called interaction between clients and service organizations. First reaction to advertising in our country
was relatively negative, although later it became a usual media content. TV ads were the most frustrating
type of advertising. People were really annoyed when their favourite programs and ............... got
constantly interrupted by useless ads. Besides, it seemed that they lasted forever. Later people got used to it
and now it’s a normal thing to watch ads on TV. Moreover, there is a new type of annual award for the best
commercial advertisement. One good thing about advertising is T A T e e e TR

Today it’s easy to watch different commercials from all over the world and to understand what goods are
produced in certain
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III.  Ormersre rasoukoit (’/) BEPHBIC YTBEPIKACHUSI M KPECTHKOM (.X) — HEBEpHbIE.

o Advertisement is one of the methods of marketing communication.

People very like advertising, more than favourite programs and soup.

The impact of the whole advertising industry on a single person is immense and plays a very
important role in our lives.

The produgts are shown from the worst point of view and the potential buyer, on having
entered the store, unconsciously chooses the advertised products.

All those small ads in the press concerning "employment", "education” and "For sale and
wanted" columns, help ordinary people to find a better job or a better employee, to sell or to
buy their second-hand things and find services, or learn about educational facilities, social

events such as, concerts, theatre plays, football matches, and to

announce births, marriages
and deaths.
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